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ITEM 7.01. REGULATION FD DISCLOSURE

William L. Jasper, Chairman and Chief Executive Officer, Roger Berrier, President and Chief Operating Officer and Ronald L. Smith, Vice President and Chief Financial
Officer of the Registrant are scheduled to provide a series of investor briefings beginning on November 13, 2012 in New York City. The slide package prepared for use by the
executives for these presentations is attached hereto as Exhibit 99.1. All of the information presented is presented as of the date hereof, and the Registrant does not assume any
obligation to update such information in the future.

The information included in the preceding paragraph, as well as the exhibit referenced therein, shall not be deemed “filed” for purposes of Section 18 of the Securities
Exchange Act of 1934, as amended, nor shall it be deemed incorporated by reference in any filing under the Securities Act of 1933, as amended.

ITEM 9.01. FINANCIAL STATEMENTS AND EXHIBITS
(d Exhibits.
EXHIBIT NO. DESCRIPTION OF EXHIBIT

99.1 Slide Package prepared for use in connection with the Registrant’s investor briefings beginning on November 13, 2012.




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by the undersigned hereunto
duly authorized.

UNIFI, INC.

By: /S/ CHARLES F. MCCOY

Charles F. McCoy
Vice President, Secretary and General Counsel

Dated: November 13, 2012
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Cavtionary Statement

Certain statements included herein contain forward-looking staterments within the me aning of federal securnities laws about the
financial condition and resulls of operations of Unifi. Inc. [the “Compary® that are based on management’s current
expectations, estimates and projections about the markets in which the Company operates, aswell as management's beliefs

and assumptions. Words such as "expech.” "anficipates,” "believes” "astimates,” variations of such words and other similar
expressions are intended to identify such forward-looking staterments.  These staternents are not guarantees of future
performance and involve certain nsks, uncertainties and assumptions, which are difficult to pradict.  Therefore. actual
outcormes and results may differ maternally from what s expressed or forecasted in, or implied by, such forward-locking
staternants.  Reader are cautioned not to place undue relignce on these forward-looking staternents, which raflect
managerment's judgment only as of the date hereof. The Company undertakes no obligation to update publicl any of these

forward-looking staternants to reflect new information, future events or otherwize.

Factors that may cavse actual outcome and results to differ materially from those expressed in, or implied by, thase forward-
loocking staterments include, but are not necassarily imited fo, availakility, sourcing and pricing of raw maoterials, the success of
oursubsidianes, prassures on sales prices gnd volumes due fo competition and economic conditions, reliance on and financiagl
wighility of significant customers, operating performance of subsidiaries, joint ventures, alliances and other equity investments,
technological advancements, employee relations, changes in conshuction spending. capital expenditures and long-term
irvestments (including those related to unforeseen acqueition opportunities), continued avalability of financial resources
through financing arrangements and operations, outcomes of pending or threatened legal proceedings, negotiations of new
of modifications of exgting contracts for asset managemeant and for property construction and acqueition, regulations
governing tax laws, other governmental and authortative bodies' policies and legislation, and proceeds recewed from the
sale of assets held for deposal. In addition to these representative factors, forward-locking staterments could be impacted by
general domestic and international economic and industry conditions in the markets where the Company competes, such as
changes in currency exchange rates, interest and inflation rates, recession and other economic and polifical factor over
which the Company has no control. Sther reks and uncertainties may be descrbed from time to time in the Company’s other
reports and filings with the Securities and Exchange Commission.




Unifi Overview

Company Overview Well-established downstream parners
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cxpect groat thrps

Urifi, Inc. is a diversified producer and processar of
multi-filament polyester and rylon yarre

O The Company’s product offerings include =2 HIENE Jasics
specialty and premier wvalue-added yarns = mar et St e i
with enhanced performances charactenstics =g _
O The Company sels to other  yam Reebok  Allstecl

maonufacturers, knitters and weawers  that
produce fabdc for the apparel, hosiery,
fumishings, industial and other enduse
markets; primarily in North Amercan region
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UNIri.

Market and Company Overview




Growing Global Textile Fibers Market

Global consumplion of textile fibers grows based on population and affluence
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Billiar Powrids

C Cotton EPolyester EMNylon BAI Other
O Global Textle Markets
s Aoproximately 180 Gillion pounds of texdile flbes sold annually
s 2% o 3% annudl growth in global textile fibers projected from 2071 to 2020
= 3% fo 4% annud growth in global polyester fibers projected from 20711 fo 2020
= Polyester fibers’ growth inmarketshare: 22% in 1990 and 52% in 2011
s Superior functionality compared to commodity fibers like cofton
s Maor-rmade filbers allow rmore acredge for food supply in countries like Chinag

Sounze! PO Fibers




Our Manufacturing Process

PET and rPET* Chip |:> POY Manufacturing :> Yarn Texturing |:> Value-Added Processes —

Dyeing, Covering, Twisting,
Beaming, Solution and Package
Dved




Who We Are

Comsolidated Sales by Asset Location
{$705 million FY 2012)

Other

Brazil 4% Int

® Manufaciuring & Office L8 Thns =
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QOur assels are well-positioned to leverage regional & giobal growth in synthelics
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U.S. Customer & Channel Segmentation — FY 2012

Strong diversity of customer base and distribution channels

U.S. Sales by Customer

HEI
12%

Distribution Channel (1)

Moss

417

Department
187

Next 35 ipecioky
24% 27

O Flerfyam demanded by wide variety of custorners
s Approximaotely 420 polyester custorners and aporoximately 170 nivlon customers served from LS. operafions
= Top & LS custorners include
- Polyester: Milliker, Polartec, Glen Eawven, Americaon & Efird, and Intemational Textile Group
- Mylom: Honesbrands (HE), Acrne-Mc Crary, Niki Yiki, Doris Hosiery, and Kayser Eoth Hosiery
= mfiscal 2012, Hanesbronds accounted for 9.23% of consolidated sales
s Top &0 custorners in the LS, represent 69% of LS. netsales

1) Estioytes forcorrbined Appoelond HosE g seginenis




Leading Market Position

Regional leader in processing of mulli-filament polyester and nylon yams

U.S. Polyester U.S. Nylon
{ EU

Asict Asia | EU
Impors Impeors
17% 15%
Regional
Imports 3%
Regional
Im ports .
Un#
10% Unifi 1) s
53%%
Other
COther Dom estic
Domestic 40%
(2)
20%

Commentary

O Diversified yvarm supglier with strong yarm market shiore across mulfiple product offerings

O Cne of few regional producers of complaintyarrs utilized in NAFTA, CAFTA, Berny amendrnent and
Kissel amendrment opparel programs

1) Podvesierme ket posion dcketes Unifi soles of Pole serTeriied Yom, D Wi, o 0d 8O exdemadsakes fo other L5 domesic DT pmodeces
[2)  Ofherdomestic conpediion sikes easledes BoleserTeried Yom ond D Wierp mird e st Undfi 8o
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U.S. Market Segmentation - FY 2012

US. Yamn Sales by Region
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17%

Commentary

O Diverse product offerng sells into the apparel, hosiery, furnishings, autormotive and industricl
markets

O Compliontsaes account for approxirnately 2% of the Comparny’s LS. sales

s lorge mgjorty of WS customers dre domestic weavers and knitlers
- Mostiree trode benefits come through dormestic custorners’ shipments of fabhics info

region
- Regional yarm origin reguired in free trode agreerments (MAFTA, CTAFTA, Colomibio/Fery
FTA)

= Bermry and Kissel Amendments reguire .S, origin fioerfyarn for Military and Hormeland Security

Diverse end-use markeis with high conceniration of compliard yams

1) S ompdi ni e e eprEseat o sohes 10 cusionEs wiho oiee #e ferre of fe HAFTA, CAFTS O &, Colomibir flem FTA, and 85 Ml oy me e TS o podece oy i-fes finshed
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Qur Regional Markets and Segments

Sourcing || Sourcing

FAFTA counties LS, Mexico, Canada
CAFTA counties U5, El Salvader, Honduras, Costa Rica, Guatemala, Micaragua and Deminican Republic

s Aot from MAFTA and CAFTA, owr region also includes Free Trade Agreements [FTA] with Colomixic and
Ferw; and Andean Trade Fact benefits with Ecuador

Regional trade and diverse markel segmenis provide compelilive advantages
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MMF Apparel Socks Hosiery Upholstered Mattress Altomotive
Furniture

Region includes NAFTA, CAFTA and Colombio/Fens FTA counties

Qur Region... an essential part of the relail supply base

Sowme. Unil indemo ! Estimoies
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Regional Competitive Advantages

J Com petitive cost

Duty-free benefits of up to 32% on
synthetic garments

Greater labor productivity than most
other yarn suppliers

Higher inflation in China /Asia

@) Fusfer supply and flexibility

Shorter lead times of 6 to 7 weeks from
“order” to “LLS. distribution” versus 13 to
17 weeks from various Asian regions
Faster response to fashion trends and
replenishment needs

Convenient to reach, monitor and
communicate

J Working capital benefits

Shorter lead time creates lower
inventfories
Better cash flow

 Innovation

Differentiated fibers that apply to various
end-use products

High-quality for critical applications
Regional development efforts accelerates
speed to market

Sowme. Unil indemo ! Estimoies

100% Polyester T-Shirt

U.5. $ Per Garment

$7.00

36.00

$5.00

$4.00

$3.00

$2.00

$1.00

30.00

1 %7 Import Duty (32%)
$5 44
T 058
019 mAgent & Cther
oz

4 goa4d $1.08

o4 Frofit {12%;

$0.71

- Logistics

1 F360

G080 Cut & Sew ! Trim

Fabric
Asia CAFTA

Region: Compelilive, Speed and Convenience
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CAFTA-DR: Many Apparel Categories

2011 — U.5. Synthelic Apparel Supply from CAFTA- DR

Hosiery
Socks
Dresses
Sportwear
Accessone

T-Shirts

Crress Shirts
Sweatshirts
Fullowers/Fleece

Urndersyear
Undershirts Vests
Bros Sweaters
Fojarmas
Robes

Trousers
Slacks
Shorts

Skirfs

1 Biflion Square Melers

This region boasts a broad-range of existing and emerging capabililies

Sowme. Unil indemo ! Estimoies




U.S. Synthetic Apparel Sourcing Trends

I
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ORDW  mGreater China  mRegicnal (US, Cenlral America, MAFTA, ATPA) B Regional (US, Central America, NAFTA, ATPA)  mGreater China  SROW

Regional: Units grew 16% and 7% in ‘10 and ‘11; expected to grow 5% to 7% in ‘12
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UNIri.

Operating Environment
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North America — Polyester Raw Material Trends
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PX (Para xylene): Global Supply/Demand = Tight

60000 - " - 60000
306
£330 50,842
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operating Rat 84% 19576
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230000 1 5 - 30000
]
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£ 20000 - - 20,000
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mProduction  Capacity

O CY 2012was the tightest supply perod for Para xylene globally leading to 88% operating rate -
highest rate since 2007.

Sounce: PO fibers




Inventory in the Apparel Supply Chain
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Qur PVA Brands

UNIriL

Brands
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Branded/PVA Product Success

Premier Valve-Added products are key for future growth
O FVA portfolio represented approximately 18% of consolidated sales in fiscol 2012
O Froduct utilized in apparel, confract, horme furnishings, military, socks and hospitality
O Steady investrnent in BED and cormmercidization of YA products remains a strategic prority

Global PYA Sales Revenue by Fiscal Year

$140
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$100

$80

$60

USD in Million

$40

$20

$0 . :
F 2007 Fy 2008 F 2009 Fy 2010 F 2011 Fy 2012

PV A target: Double as a percent of total sales from FY 10 to FY i4
21
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Corporate Sustainability

0 Long history of sustainability

= On-site environmental tfeam constantly
reviews every aspect of manufacturing to
see how we canreduce, reuse, & conserve

= Use of returnable packaging
= All U.S. Operations Landfill Free
» Sustainable Textile Solutions; REPREVE

22




REPQEVE

RECYCLING CENTER

Commitment to Innovation
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REPQEVE

IT'S WHAT'’S IN IT"
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REP@EVE

IT'S WHAT'’S IN IT"

Made from recycled materials; including post-consumer plastic bottles &
post-industrial fiber waste
— Product Transparency & Authenticity
+ SCS Cerfified for recycled content claims; Oeko-Tex certified

. U| rUET Program provides transparency throughout the supply

WENE AT Ok FESGEH

chain with Unifi’s unique & proprietary Fiberprint™ Technology
— Consistent Quality; Drop-in replacement
— Reputation
— Available Globally

— One brand; many product options
— Flament Folyester & MNylon, Staple Polyester

— Flament Performance Products; REFREVE Solution Dye, FR, Fackage Dyed, Moisture
Management, efc.

_ PCRChip
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REPREVE. IT'SWHAT'S IN [T.

USED BY THE WORLD'S MOST RESPECTED: Bt i
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IT'S WHAT'’S IN IT"
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REPQEVE

IT'S WHAT’S IN IT
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IT'S WHAT’S IN IT"
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IT'S WHAT’S IN IT"

=

6% *

: THIS BETTLE
BCOULD END UP IN

A FORD FOLELS
ELECTRIC.
1

i Plrase recyede i wisely [

Ford Focus Electic as It provides the fvpe of sustgingb —
motenicl thatconsumers wont,-Chod D Arcy, Focus FUSION
Flechic Marketing Maonoger afFord

= . I e = e o
G ED R BSHEE Sead SAGE 3
st M A & v LA ] L AT O DAV T Htoriative: Atarlare




=y .
REPQEVE

IT'S WHAT’S IN IT”

HON

32




m ®
REPQEVE

IT’S WHAT’S IN IT"

« 2 Million Twitter Fans
» 530.000+ Facebook Fans

_ ‘:; ——
Created by celebrity-fashion-designer, Hopa. (Gomacl_-
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Brazil Market Dynamics

Polyester Textile Filament Market Trends
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O sSkilled and experienced local management team
O Market currently serviced by domestic production and imports
O Flexible business model from production to sourcing

Proven Leader in Brazlian Texdile Mariket
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UNIri.

Business Strategy
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Our Business Strategy

Drive financial improvement fo our core business through a rigorous
and disciplined improvement process

Enrich our product mix by aggressively growing our Premier Value-
Added products and our market share of compliant yarns

Enhance our existing business through strategic investment in growth
opportunities, including,

= Profitably increasing our yarm sales in global growth markets, such as Central
America, Brazil, and China

»  Select growth opportunifies, related to our core business

Derive value from sustainability based initiatives, especially Repreve
Polyester and Nylon
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Repreve Renewables
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Exclusive License of Proprietary
Miscanthus x Giganteus variety

Developed by Mississippi State University
as dedicated energy crop for the SE US

Desirable Biomass Feedstock
High Yields per Acre — up to 20+ tons/ a
High Energy Content — 155 mm btu / ton
Low Moisture Content at Harvest: 10-15%
High Rates of Carbon Sequestration

Highly Efficient Operations
erennial Grass: Long Stand Life
Minimal nutrient supplement requirements
Heat and drought resistance

Sterile and Non-Invasive _
Requires vegetative propagation




Future Market Demand in U.S. and Evrope

BioPower: BioFuel:

Near-Term Mid-Term

Demand driven by supply availability, economics, energy securily and susiainability
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USDA - Billion Ton Study

Forecast 7.9 billion | .
Potential County-level Resources at $60 Per Dry Ton

annhual gallons fuel | orLess in 2030, Under Baseline Assumptions
from perennial E,Fi‘ :
grasses o il o~

Economically feasible
at $50 to $60 per ton

County Level Biomass |
Dr¢ tens per squara mile anually

Market currently void g o
of large-scale i
commercial suppliers

Renewable Fuel Slandards driving biofuel development and feedstock demand
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Commercialization Phases
Planting
Stock |
Develop Operating
Inventory Protocols
Economic
Viability |
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Liquidity and Debt Highlights

(Amourts in millons, except percentages) Jun-09 Jun-10 Jun-11 Jun-12 Sep-12
Cash % 43 % 43 $ 27 $ 11 $ 13
Revolver Availability, net 63 74 52 38 32
Total Liquidity $ 105 $ 117 $ 79 $ 49 $ 45
2014 MNotes Payable (11.5%) $ 179 % 179 $ 134 $ = $ #
Revolving Credit Facility - - 35 - -
RBL Revolver . R = 51 55
ABL Term - - - 50 48
Term B Loan - - - 21 15
Other 8 1 0 0 1
Total Debt $ 187 $ 179 $ 169 $ 122 $ 120
Less: Cash (43) (43) (27) (11} {13}
Net Debt § 145 § 137 § 141 § 111 107
YTD weighted average interest rate 10.9% 11.4% 10.8% 9.3% 4.2%

=  $50mm of ABL Revolver hedged through May 2017 at 3.2%
»  $35mm of ABL Term Loan hedged through Aug. 2013

(reduces $5mm/quarter thereafter) at 3.3%
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Long-Term Capital Structure

Unifi refinanced its debt structure on Moay 24, 2012 allowing it to extend the maturity profile of ifs
indebtedness of reduced interest rates, while providing the cvailability and flexibility needed to execute
its strategic objectives.

150 mm ABL Faclfy

O Matures Moy 2017 O Matures Moy 2017
O Secured by eligible working capital and O Secured by membership intersst in PAL
property, plant and equipment O Maintenonce covenants & resticted payment
O Mo on-going maintenance cowvenants, as limitations aligned with ABL Facility
long as availability exceeds 15% of Revaolver O Interest based on LIBOR + 750 bps [LIBOR floor
O Mo resticted payvment limitations, as long as of 125 bps)
availability exceeds $20 mm O Five year bullet —noscheduled principal
payments
ABL Revobser a Fully pre-pavable with call premium of:
O $100 mm facility O Yearone-3%
O Interest based on LIBOR + 175 bps to 225 bps O Yeartwo -2%
O $50 mm must be hedged, if total delbt O Yearthree - 1%
outstanding excesds F75mm O Parthersafter
O Mandatory prepayments are required:
ABLTemn Loan O PaLdistribution in excess of tax dividends
O Interest based on LIBOR + 225 bps to 275 bps received (100% of it $3mm in calendar
O $1.8mm quaredy pincipal payments with wear plus 50% of remainder)
$14mm balloon payment at maturity O Sale of the membership intersst in PAL

O Fully pre-payvable at par
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Capital Allocation Strategy

0 Achieve and maintain target debt level of $75 million

= First priority = pay down higher interest Term B Loan

O Appropriately fund our business strategy

»  Working capital and capital expenditure requirements 1o support current
mix enrchment and PV A growth strategies

" Selected growth opportunities related 1o our Core DUsInNess

»  Bvaluate growth against prospective return available from share
repurchase

O Periodically return excess cash flow to shareholders

» |0 the form of share repurchases and/or special dividends
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Pro Forma Cash Generation Example -
Based on Prior 3 Year Average

{$ in millions)

FY 2010 FY 2011 FY 2012

Adjusted EBITDA $ 55 $ 60 $ 40
Capital expenditures (13) (21) (6)
Cash interest payments (21) (19) 17)
Cash taxes (9) {7) (4)
EBITDA cash generation $ 13 ¢ 13 $ 13
Distributions from Equity Affiliates 3 6 11
$ 16 $ 19 § 23

Total cash generation

1) Am Fomal codculy Bon Bossd On T gEEn T Ssihe e of
- future anaeo cop il eXpendies i1 O ECiDsed i AT T 0-¢ forte fog fped rended Aene 240 200 B L

- s intEmEs po Ve E bosed on o wieiphied ovemrgye ineest e of 3358 et o ebtof ST T

3 Year
Average
$ 52
(13)
(19)

(7)

$ 13
7

$ 20

- oirsh e, edsdeddng te ipr oihof netopenrfing foss oo my fome o 5 weich o expecied T ke fully efiEed in the 2073 feco) peon ond

- dEwbuEons fom enconsofdoied et o i e

Forma

Pro
i1

$ 52
(11)

(3
(18)

$ 20

10
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Appendix Slides
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Unifi, Inc. - Adjusted EBITDA Reconciliation

(Dollars in thousands)

MNet incorre attributable to Unifi
Provision (benefit) for incore taxes
Interest expense, net

Depreciation and amortization expense
EBITDA

Loss (gain] on extinguishment of debt

Loss on previously held equity affiliate

Non-cash compensation costs, net

Other

Adjusted BBITDA including equity affiliates

Equity in earnings of unconsolidated affiliates
Adjusted BBITDA

Fy 2010 FY 2011 FY 2012

$ 10685 ¢ 2508 ¢ 11,491

7,686 7,333 (1,979)
18,764 16,679 14,152
26,312 25 562 26,225

$ 63447 $ 74663 $ 49889

54) 3,337 3,203

- - 3,656

2 555 1,361 2,362
1,001 5 451 410

$ 66040 $ 84812 $ 50540
(11,693) (24,352) (19,740)

$ 557256 $ 60,460 $ 39,800
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Non-GAAP Financial Measures

moludad in thiz presentation are cedain nen-GAASP financial measures designed te complement the financial information presented in
accordance with generally accepted accounting prnciples in the United Stater of America ["GAAP" because management believes such measurer are
weefulto investors.

EBITDA, Adjuzted EBITDA including equity affilates Adupsted EBITDA, ERBITDA cazh generation and Total cash gen eration.

EBITDA represents net incoeme or losz atfibutakle to Unifi. Inc. kefore income tax expenze, net interest expernze and depreciation and
amortration expenze [excluding interest podion of ameortzation] . Adjusted ERBTDA including equity affilates represents ERITDA adjusted to axclude non-cazh
compenzation expenze net of dighibutionz, gaing or loszes on extinguishment of debl losz on previcusly held equity interest, and certain other adjugtments,
Other adjustments include gaing or losmes on sales or digp czals of propery, plant and equipment, currern oy and dervatie gaing of loszes, and certain other
opearating or hor-opearating income or expense items. Adjusted EBITDA reprezent: Adjusted EBITDA including equity affiliate: adjuzted to exclude equity in
edaming: and lemes of unoconsclidated affiliates. EBITDA cazh generation represents Adjusted ERBITDA lezs capital expenditures, cazh interest pavment: and
cazh taxes. Total cazh generation represents ERITDA cash generation adjusted to include ditibutions from equity affiliates. We present Adjusted EBITD A az a
wpplamental measure of cur operating peformance and abiliby to zerdce debt We ake present Adjusted EBITDA because we beliewve such meazure iz
frequeanthy vzed by secunties anabels, investors and etherinterezsted paries in th e evaluation of companies in our industry and in measuring th e akility of kzuers
to mest debt zerice obligations.

EBITDA, Adjuzted EBITDA including equity affiiate:, Adjusted EBITD A, EBITDA cazh generation and Tetal cazh generation are altem ative views of
peformance uvred by management and we hbeliewe that investors® undestanding of cur pedormance iz enbonced by discleging these peformarnce
medsurez. Cur management vzes Adjusted EBITDA (] az 9 megsurement of operating perfomance becauze it amel vz in comparing our eperdling
pefermance oh o consiztent baze oz it remeoves the impact of [g] items directly related to our amet baze [primanily depreciation and ameortzatien] and (k]
unusyalitems thatwe would not expect to cccur az a part of cur nermal buzinesz on a regular basis (i for planning purpozes, incuding the preparation of our
annval operating budget (il gz a valvation measure for evalvating cur sperating perfomance and cur capacity to incur and serdce dekt, fund capital
axpanditures and exparnd our businesz; and i) az one meazure in detemining the value of other acquiition: and dispositions. Adjusted EBITDA & ake a key
peatformance metric whlized in the detarmination of variable compensation.

Wia believe that the yse of EBITDA, Adjusted EBITDA including egquity affiliates, Adjusted EBITDA, EBITDA cash generation and Tetal cazh generation
az operating performan ce measures provides investor and anabestz with a meazure of operating resully unaffected by differen ces in capital shructures, capital
irvestment oyvcles and ages of related aszets, among otherwee comparable companies. We ale believe Adjusted EBITDA Iz an appropriate supplemental
medmire of debt zarice capacity, because cash expeanditures on interest are, by definition, avallable to pay interest, and tax expenze & ihvesely correlated
to interast expense because tax expense decregases oz deductible interest expearnse increases depraciation and amertzation are norn-cash charges. Equity in
aqaming: and loszer of unconzolidated affiiater & excluded becauvse such eamings or loszes do not reflect cur operating peformance. The other items
axcluded from Adjuzted EBITDA are excluded in ordar to better reflact the paformance of cur continuing operations,

I evwalaating EBITD A, Adjusted EBITDA including equity affiiates, Adjusted EBTDA, EBITDA cash generation and Total cash generation, vou should
ke aware that in the future we may incur expenzes similar te the adustments in this presentation. COur prezsentation of EBITDA, Adjusted ERBITDA inclding eqguity
affiiates Adusted EBITDA, EBITDA cazh generation and Total cash generation should net be cornstrued az aninferen ce that curfuture results will ke unaffected
by unusual or non-recuring iterms. EBITDA, Adjuzted EBITDA including equity affiliates, and Adjuzted EBITDA are not measurements of curfinancial peformance
undear GAAR and should net be considered az altem atives te net income, operating income or any other peforman ce measures derived in accordance with
GAAP or az an altematiee to cazh flow from cperating activities 0z a meazure of cur liguidihy. 50




Non-GAAP Financial Measures

Continued

Each of cur EBITDA, Adjusted EBITDA including equity affiliates, Adjusted EBITDA, ERBITD A cash generation and Total cazh generation measures has
limitations az an anabetical tecl, and vou should net conzider it in zolation o az a substitute for analvzie of our results az reported under GAAP . Some of these
limitaticns ars:

¢ jtdoss notreflect our cazh expenditures, future requirements: for capital expenditures of contractual commitments;

v itdoss notreflect changes in, or cash regquirements for, curweorking capital neads;

¢ tdoes notreflect the zignficant interest expenze or the cazh requiremen ts necessary to sendce interest or prncipal payments on our debt;

althouah depraciation and amertization are nen-cash charges, the asset being depreciated and amertzed will often have to be replaced in the futurs,
and our Adjugted EBITDA, [or our Adjusted EBITDA in cluding equity affiliates) measure does not reflect any cazh requirerments forzuch replacementy

s itk notadusted for all non-cazsh income or expense items that are reflected in curstatements of cazh flows;
v it doss notreflact the impact of earnings or charges resulling from matters we congsider notindicative of cur engoin g operatiens:
v it doss notraflect imitations on or costs related to transferring samin gz from cursubsidianes to ug and
+ other companiesz in our induztre may caloulate thiz m egsure differen thy than we do, limiting itz vsefulnes gz a comparative meagura,
Bacauvze of these limitationz, EBITDA, Adjusted EBITDA including equity affiliates, Adjusted EBITDA, EBITDA cazh generation and Tetal cazh
aeneration should rot be considered as a meazure of dizcrefionary cash available to us to invest in the growth of cur busines: or gz @ measvre of cash thatwil

be availakle to vs to meaet our cbligations including thoze under our culstanding dekt ckligations. You shovld compensate for these limitations by reling
pamarily on our GAAP resulls and vsing these meazures only gz supplemental information,
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