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SECURITIES AND EXCHANGE COMMISSION
WASHINGTON, D.C. 20549

FORM 8-K

CURRENT REPORT
PURSUANT TO SECTION 13 OR 15(d) OF THE
SECURITIES EXCHANGE ACT OF 1934
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Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following
provisions:

o Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)
o Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)
0 Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))

o0 Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))
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ITEM 7.01. REGULATION FD DISCLOSURE

William M. Lowe, Jr., Vice President, Chief Financial Officer and Chief Operating Officer, of Unifi, Inc. (the “Company”) is scheduled to provide a
presentation at the 27th Annual Piper Jaffray Consumer Conference on Thursday morning, June 7, 2007, commencing at approximately 11:30 a.m. in New
York City. The slide package prepared for use in connection with this presentation is furnished herewith as Exhibit 99.1. All information in the presentation is
presented as of June 7, 2007 and the Company does not assume any obligation to update such information in the future. A link to the audio portion of
Mr. Lowe’s presentation will be available on the Company’s website at www.unifi.com under the “Investor Relations section.

The information included in this Item 7.01, as well as Exhibit 99.1 referenced herein, shall not be deemed “filed” for purposes of Section 18 of the
Securities Exchange Act of 1934, nor shall it be deemed incorporated by reference in any filings under the Securities Act of 1933.
ITEM 9.01 FINANCIAL STATEMENTS AND EXHIBITS
(d) Exhibits

99.1 Slide package prepared for use by Mr. Lowe in connection with the 27th Annual Piper Jaffray Consumer Conference on Thursday
morning, June 7, 2007.
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the Registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.

UNIFI, INC.
By: /s/ Charles F. McCoy

Charles F. McCoy
Vice President, Secretary and General Counsel

Dated: June 7, 2007
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Exhibit No. Description of Exhibit

99.1 Slide package prepared for use by Mr. Lowe in connection with the 27th Annual Piper Jaffray Consumer Conference on Thursday
morning, June 7, 2007.
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Cautionary Statement

Cartam statements inchided hevein cortam froward-lookmg statemmerts withm the meaning of federal securdty laws about Undl, Inc.’s (the “Company®™)
financial condition and resalts of operations that are based on management s cwrrerd expectations, estimates and projections abot the markets i which
the Company operates, as well as manazement's beliefs amd asmmptions. Words such as "erpects." "aticipates." "helieves " "astivnates, " wariations of
mwch words and other sinular expressions are dtended to dermtifir ;ach forwrard-locking saternerts. These satements ae not marardess of fithare
perfornance ad nerobre certam nsks, unceatantes and asmomptions, wiuch are diffiealt to predict. Thereftre, actual otoores amd resuls may iffer
materialby foen what s expressed or forecasted in, or pnplied by, sach foeerard-lockmgz staberments. Feaders ave cantioned not to place undue relianee on
these forarard-locking staterments, which reflect management's mdzmert only as of the date hereof. The Company undertakes no oblization to update
publicly any of these fovarard-locking statermerts to reflect newr information, fithive everts or ctherarise.

Factors that may canse achial otecome and resalts to differ materially fom those expressed in, or inmplied by, these forwrard-locking statermerts inchide,
Tt are not necessarily limied to, availability, sourcmg and pricng of raw materials, pressures om sales prices and volumes due to competion and
economnue conditions, reliance on and finaneial viability of significat mstotmers, operating perfotrmance of joint vertures, aliances and other equity
investrments, technological advancements, eamplbyes relations, changes in constraction spending, captal expenditures and longterm mvesthents
[chding those relded to unftreseen acquisition oppornties), cotimed arailability of finanelal resources through fmanems arazements and
opertions, otcormes of pending or threatened lezal procesdings, negotistion of new or modifications of existing cordracts for asset managemet and for
property and equipmernt construction and acquisition, regulations governmgz tax lws, other goverrmertal and adhortapee bodies' policies and
legislation, and proceeds recedred fromm the sale of assets held for disposal. In addition to these represertative factors, forarard-locking staternents oould
be unpacted by general donestic and ndematonal econonue and mdustyy condtions i the markets where the Company competes, such as changes
murrency exchange rates, imterest and inflation rates, recession and cther econcenic and political factors owver which the Company has 1o ccrtol. Ciher
risks and uncertanties maybe described from time to tome mthe Company™s other reports and filings withthe Securities and Exchange Conunission.




Unifi Overview

EBusiness Oumrriewr

© TUnifi’ s varns are found in: Unifi Yarn Product Contributions
O Apparel
O Home furnishings
O Hosiery
O Automotive

O Industrial, sewing thread, military and medical

applications

O Zome key Unifi brands include:

AMY famibic  Sorbtek
reflexs Saturd Repreve

O For the twelve months ended December 24, 2008
{(“TTM™), Unifi had net sales and adjusted EBITD A
of $692 million and $45 million, respectively
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Our Manufacturing Process

UNIFT

EBusiness Oumrriewr

e
Textur arns
Processes

Texturing Machines Texturing [nits

@ The fist step @ Texhring machines Q0 The fiiction disc unit O Afterthe POY is 1. Package Dyeing
producing syrthetic process POV nmltr 15 the heatt of the processed, the 2. Coverig
varnbegins with the filamert wans texchiring machine resulting teschured wam 3. Twisting
raw material o as Tahiring is a POY enters the top of has bulk, eranp, 4 Beami
POY (patially combination of the untt, passes stremgth and - TRammg
crientad yam) heating and stretching throngh the high consistert dyeability
Feadstock is used to of the POY as # speed dises and exits It 15 mooor ready to be
create pobrmer which passes thoough the as testtured wam processed into fabric
is extmded through terhardng nnit Compuaters mspect orused in other
microsoopic holes to every inch of pam as prOCEssEs
fomn a smgle fiber it is produeed
filarmert




Significance to Value Chain

EBusiness Oumrriew

Petrochemical Synthetic ] Fahric Product
Raw Material Manufacturer Manufacturer Producer Manufacturer

Kﬁ(—} I

© Strong North American production base © Trade-protected market environment

© Vertical integration of supply chain © Growing global marlcet

© Faw material pricing pressure fom © Increasing focus upon specialty yarns
supply and demand dynarnics of © Strong sourcing power by retailers

petrochernical supply chain




Importance of the US Textile Industry

0 USA Textile Industry Shipments (2006):

0 Capital Investment During Last 10 Years:

O Textile Sector Employment:

O Textile Exports (Annualized 2006):

O Productivity Increases During Last 10 Years:

Seuree WETD [btendd Councld of Tecde Orpdnkdibng) dnd IS Do ef Cemmerte [OTEXA diskidn)

Industry ! o reet. Qe ruiswe

£68.6 Billion

£33 Billion

900,000 people

(One of the largest US manufacturing employers)

$16.8 Billion
(Third largestexporter of textiles in the world)

51%

(Ranks second among all US indusirial sectors)

&




Leading Market Position

Industry ! o rest. O ruiewe

Unifi is the leading North American producer and processor of multi- filament polyester and nylon yarns

TS Polyester POY Consumption Share TS Polyester DTY Consumption Share
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Sales Segmentation

EBusiness Oumrriew

Unifi benefits from strong product, geographic and end-market diversity

Sales by Product Sales by End-harket Sales by Geography
Otber

Feginal
Fre-Trade™
405

Fely POV,

Hckry
e

Commentary

& Unifi yarns are demanded by a wide variety of customers
0 Unifi sells its polyester and nylon varns to approximately 900 custormers and 200 customers, respectively
O In fiscal 2006, only one customer (Bara Lee) accounted for greater than 10% of consolidated sales

& The Company iz not dependent upon any particular geographic o end-tnarlet
8 End-marlets served include the apparel, hosiery, home furnishings, automotive, and industrial markets

8 Regional free-trade sales (directly as varnand indirectly wia fabric custotners) account for approzitmately 40%
of the company’s total sales.

Aee Polp POY - poridille grkingdd pededir pon, Fod DY - polegisde drdo 2 eardd pon, dpdin - npden drde deured pomn dnd' ecvered’ pams, Dther - e rdbut defded preve sty futh e dped, drte

L

vatr, Cetdming, dealiing, oo ol e Dot Ooted’ on cotlendor poor SO0, coes o Repbone! oo coraf@eoabon Orok-devn whkoh & for 2000,
Replonmd! free-de sbles i pretieng thede ol s & dusidme r v wallee dhe &2rmi o she WA FTH, CAFTH, CF) dnd ATPA dgreemen s & preduce dudefee Inbhed goods. Endmoxd Sdied ween 72 dnd
AT ey seblets o LLE pedpesir dnd LS nplen eyl roien s, redpet et b




Regional Free-Trade Markets

i . . Industry ! o rest. O ruiewe
Unifi benefits from trade agreements and conducts husiness in protected markets™

e ——UUNIFT e

"
S
Tih Em;ﬁ‘ﬁ‘;’ffmﬁ“ﬁ;?; Bastof Worll
O Fabric Fommation 0 Fabric Forrnation O Fabric Forration
O CutlSew 0 CutfSew O Cut f Sew
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Subject to Duti
Textile Ject 19 ues

and / or Quotas

End Market
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Sustainability of Regional Trade

Industry ! o rest. O ruiewe
Import competition primarily focused at the supply chain level

Regional Trade Synihetic Performance T-Shirt

© 13 and region trading partners provides competitive
advantages $4.88 $172 $4.95
O High quality for critical end-uses )
2 Product innovation
8 Compressed supply-chain / quick tarns
2 Regulatory compliant yarns
O Competitive pricing

‘1 4
O Compliant yarn must be extruded in region
O Duty benefit — 25% to 32% on matmade fiber 3 . . .

O Duty free movement among participants
garments Domesic USFabiic  Regional Fabric Imported

$5.00

r & ®

Unit Cost Per Gamment LIS
e @

O Requires garment to be fully formed in region

8l Gamment Olmpon Duty [32%) |

0 MNAFTA established i 1994 vwrith Canada and Mezxico

O CAFTA replaces CBI and 15 currently bemng finalwed
O Permanent trading pact
O Allows for accwnulation across region
O More than just apparel

10




cgion” Still Sigmificant to Apparel Supply

Industry ! o rest. O ruiewe

In 2006, over 40% of sales were to customers who purchase yvarn under terms of the regional free-trade agreements.

Sources of Apparel Consumed in the USA

400 P

S | CAFTAmegion

P projected to groar
in 2007 /2003

1004 —

b
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China Joint Venture Overview

Focused Business Strategy
MManagement has created a sustainahle platform for Asian expansion

Joint Venture Highlights

& Unifi and Sinopec Yizheng Chemical Fibre Co., Ltd, Millios Fonzids
(“YCF O™ formed a 5050 joint venture in August 2005 with
$30 million invested > 740 m
@ Located in Jiangsu Prowince, China 10 o :
© YCFC is a long-established and highly respected finer &8
o
o m
: @ e

O Imports pay 1750 VAT and 3% duty 2 00
© China’s domestic demand for palyester yarns is growing

at an annal rate of 8%
© China’s specialty wvarn mmarket iz growing at an annual 0
rate of 100 2001 2002 2003 2004 2005 2006 Est.

industry leader 1 452
Immediately leverageahle customer base in Asia 800
Unifi personnel manage the day-to-day operations
Platform for anticipated further geographic 6,162
diversification in Asia and expansion into rapidly 6.000 -
growing Chinese specialty warn marleet -
, , 4,000
& Chinese Markeet Dynarmics
© China imports ~ 30% to ~35% of its specialty yarn

= Correnodity = Wahie-added = Praminm wabie-added

Seured  Fieehembal Cennulthg Indmotens! [FCIL
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Commercialization of Specialty Yarns

Focused Business Strategy
Pull-through sales efforts have driven branded product growth and marlket awareness

s Vo
F g %
e s llz.' ",
EEEEEN EEEEN EEEEEN IIII;'-E _.:;LII
i  ° y
) 0 % 4
et

Synthetic Yarn Fabric Garment
Producer Producer Manufacturer

Brand Retailer

Key Dovmstream Customers

O Dick's Sporting Goods O Fussell Athletic

O Duofold 0 S military

©  Majestic Athletic O VF Imagewear * Product innovation

o Narmot O Wal-Iart * Technical expertke

@ Costco ©  Eastern Mountain * Market intelligence

©  Charnpion Athleti ©  JCPemn * Merchandising assistance
e N 7 s Trend analysis
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Branded Product Success

EBusiness Oumrriew

Unifi continues to provide what is Next in the market

O Unifi has growen premium value-added (“PWVA™) product sales from ~ $7 million in 2001 to over $50 million annually
& PVA products generate marging 5z — 10x ugher than commodity products
© Major downstrearm customers: Wal-Iart, Dick’s Sporting Goodz, Russell Athletic, Feebok and the U135, military

Branded Product Sales and Gross Margins Unifi Brands

‘A1M..‘I'.‘ luguaz}
DACRON" satura

fak¢ (FRIMT)

eciypse satyra
fn_hihit' -
MERAND Strar
<TvuE>»  softec
mﬁ'f? re f rc x X
G Sorbtek
Micromattique” @Eﬂ

mrecrohie

Repreve Texirs

2007 (E)

DACRCM dnd SOFTED dret In skiset drebdfemork s e pedediirtr, Meeniedd &0 Uindf Ine.
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The Repreve Story

Jain Repreve in sustaining
our world. Repeeve supports

ey dnd rescunte conuervation
because it's made from necycled
maforiaby. The sco-fremdly cholos

Thet Repreve Proge

Post andutiral b warte s
gl oo plaSo, s
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Market Opportunities

Focused Business Strategy

Consolidation of the North American market presents revenue and margin opportunity

& Fragmented Morth American polyester and nylon marlkets
© Cormpetition primarily consists of small privately-held compandes which serve only limited roarleets
© Characterized by utilization rates of 75 — 95%
O Innovation, product quality and customer service are key differentiators
© Unifi iz the market leader in development and commercialization of value-added yarns
© Dpecialty varn generates marging 5z — 105 higher than comemodity yarn
O Entry into Chinese tnarleet August 2005 - $30 million invested in YVihwa Unifi Fibre Industries (“YUFT™) joint venture
O Successfully closed and monetized unproductive Irish assets for $32 million
& Fully integrated Kinston plant acquired from Hoch Industries in Septermber 2004
O Paid off seller financing of $24 million within 9 months of acquisition date
O Begin domestic market consolidation strategy
© Purchased aszzets of Dillon Yarns January 1, 2007

We plan to selectively pursue acquisitions that offer the potential to

strengthen our market position, achieve cost savings and leverage core competencies

16




Capital Structure Covenants

Unifi has a covenant-light stable capital structure

$190 million of 11.5% 2014 Senior Secured Noies

Finuncial Dusrnnew

Amended Revolving Credit Agreement

o

o

Mo on-going maintenance covenants

Limited ability to malke restricted payments, such
as dividends, stocls repurchases, permitted
iwestrnents (including China) or create liens

Festrictions on use of proceeds from asset sales

Incwrence of additional indebtedness covenant of 2
to | titmes fized charge coverage

Mo call 4 wears - optional redemnption thereafter

Change of contral requirement at 101%

Ilatures May 15, 2011

$100 million facility with ahility to increase $30
tnillion

Secured by eligihle worldng capital

Mo on-going maintenance covenants, as long as
availahility is greater than $25 million

Interested baszed on LIBOR plus 150 to 225 basis

points

0 15 basis point rebate with fiwed coverage ratio
greater than 1.5t0 1

17




Recent Developments

O Announced the “put exercise” of our interest in Unifi-SANS TV, Fxpected to generate $13-15 million in
cash first calendar quarter 2008

O Announced consolidation of testturing operations into Yadkinville, M.C. plant

O Announced new Board appointments:
O Williatn Sarns
2 Anthony Loo
0 Stephen Wener

13




Leading Marlcet
Positions

Experienced
Management Team

Strong Liguidity and
Stable Capitalization

Expertise in Value-
Added Products

Attractive Industry
Dynamics

Leading Supplier
in Regional Free-
Trade Markets

Diverse Customer
Base
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